B nNationaljobs.wWasningionpost.comyartcie-aetalls/ >Uo/ soclal-media-skilis-every-aspiring-strategisi-needsy/ L

Nati 0 na I JObS Sign in or Create account

by @he Washington Post
Click here for jobs in D.C.

Home Advanced Search Job Alerts Your Jobs Your Resume Career Blog Newsletter Top Workplaces

< Back to articles listing

Social Media Skills Every Aspiring Strategist Needs

More search results

7 Great Ways to Manage and Deal With High

Published Stress ...

Qct 31, 2018 Dec 12, 2019 »
The Best Tips on How to Improve Your
LinkedIn Pro...

Share Dec 6, 2019+

B Send How to Get Health Insurance with NO_TGE

Nov 20, 2019 »
+ Facebook
How To Find The Top Job Candidates To Fill

Your O...
Nov 18, 2019 »

W Twitter

in Linkedin

Don’t Do These 7 Things When Networking
Nov 1, 2019 »

Most Americans today are familiar with the term "social media,” and recognize it as an
cnline tool that people use to share content and facilitate conversations with others. What
some might not know is that social media management is a career field in high demand. In
2017, it was listed as one of the 100 best jobs in America.

With over three billion people using social networks every day, companies are eager to find
a professional to help them market their online content and products. And they're willing to

pay big!

If you're thinking about a career in this field, read further to see if you have the top social
media skills you'll need to succeed

What Is a Social Media Manager?

A social media manager directs the presence of a brand or company on Facebook, Twitter,
and other online platforms. They organize and monitor a brand's social channels and their
performance.

Think of them as a company's "public relations rep” who aims to engage customers and
promote the organization on social networks. You can either hire your own staff of strategists
- or outsource to professionals like the folks at Happy Grasshopper.

What They Do

Social media managers design and carry out digital marketing campaigns, and evaluate the
results of those campaigns. They also analyze how much traffic is driven to a site through
social media platforms.

In this role, they create and post shareable images or videos too. ]

Social Media Skills: Hard vs. Soft Skills

Rick Stephens, former Vice President of HR at the Boeing Corporation, once said "We hire
for hard skills. We fire for soft skills."

His point was clear: "hard" skills are what you learned in the classroom - and prove that you
can do the job. Your "soft” skills are how you relate to and interact with others.

Here's a breakdown of the hard and soft skills every social media skills resume should have.
Hard Skaills

As social media continues to be a top priority for brands and businesses, certain digital
marketing skills are more important than ever. Some of these teachable "hard skills" include:

Strategic

Social media strategists must know how to establish goals and identify target markets. They
create and implement social media strategies to reach these markets and choose the best
platforms to launch their campaigns.

These professionals also need to understand how different media formats (video,
infographics, etc.) resonate with particular demographics on social media. Then they
analyze peak times to post and schedule marketing campaigns.

Copywriting

Copywriting can be found in many forms ranging from emails and online ads to blog posts.

Social media managers need to know how to write captivating headlines and text that's easy
to read online. This means using bullet points and subtitles that makes it easy for readers to
skim web pages - among other things.

Copywriting helps the strategist strike a conversational tone or authoritative voice. This skill
can facilitate the overall impression they want viewers to have while they browsing a site.

SEO Skalls

A social media manager also needs to have a command of search engine optimization
(SEQ).

SEO involves a number of practices to grow website traffic and gain exposure online.

An effective social media strategist needs to know how to improve a site's search engine
rankings through link building, content creation, guest blogging, and more.

Analytical Skills

Social media strategists need to know how to analyze business metrics (traffic, conversions,
and more) and social media metrics (likes, shares, etc.) to see if they're helping the
company meet its business goals.

These experts measure the return on investment (RQOI) for their social channels to ensure
they are performing well. They also provide recommendations to improve the company's
social media strategy.

Public Speaking and Presentation

Companies often try to humanize their sites with videos that showcase their employees
"behind the scenes." The social media manager is often that first human point of contact
with a brand - and needs to have an engaging public speaking style and presence.

These skills include clear enunciation and a logical flow to their presentation. Social media
professionals need to have a confident style with appealing body language and facial
expressions.

Soft Skills

The following are the "soft skills" a successful social media manager should have:

Social

"Social" means building and maintaining digital relationships. A social media manager who
appears warm and inviting will be able to engage customers more effectively.

This quality is helpful when it comes time to converting site visitors into loyal buyers.

Attentive
Social media management involves watching and responding to discussions that affect your

brand.

The social media manager should regularly monitor tweets and respond to questions or
posts from fans and followers. Customers expect brands to respond to messages in less
than four hours.

Creative
Creativity is a helpful trait for the social media manager to have.

A skilled social media professional will be able to develop compelling visual campaigns that
set a brand apart from its competitors.

Efficient

Social media managers need to identify specific objectives they wish to meet and have a
plan to make it happen. Otherwise, it's easy to get lost reading and responding to the
constant wave of messages on social networks.

Not managing your time can lead you away from other important tasks like creating new
campaigns or promoting existing brands.

Customer Service-Oriented

More and more consumers are turning to social media not only to show their interest in
products but share their complaints as well. The social media manager has to find these
complaints and repair the damage.

Social media managers need to spell out solutions for customers and provide the
empathetic attention that shows customers they are important. This isn't an easy thing to do
in a digital environment that leaves little room for the human touch to heal the wound.

Next steps

Social media marketing spending is projected to increase to over $17 billion by 2019. With
so much money at stake, now is the time polish off those social media skills and launch your
dream career.

Some may start with a Communications or Marketing degree. Others may choose a less-
formal path and freelance as a social media manager. What matters is to adapt to the ever-
changing world of social media.

If you are a business looking for these professionals, don't forget to advertise in the
Washington Post. Jump into the world of social media marketing and watch your bottom line
improve dramatically!
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